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[A-3]COURSE SYLLABUS 
 
  1. Course Description (Approximately 100 words) 

 

 
  2. Course Goals and Objectives (Approximately 100 words) 

 

 
  3. Textbook (Title, Author, Publisher, Year of Publication, etc.) 

 

 
  4. Reference 
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  5. Course Requirements and Grades 
 

 
6. Course Calendar 

Week Main Content 

1  

2  

3  

4  

5  

6  

7  

8  

9  

10  

11  

12  

13  

14  

 


	Course Description Approximately 100 words: It starts by examining the internal structure of firms. It then moves on to the analysis of various aspects of strategic interaction between firms and the determinants of industrial structure. Finally, it discusses the role of policy in the context of competition and industrial policies and regulation. The emphasis will be throughout on understanding how the theoretical tools can be used to analyse real world issues. The theory will be confronted against empirical evidence, and its implications for public policy and business strategy will be discussed.
	Course Goals and Objectives Approximately 100 words: If you complete the course successfully, you should be able to: Describe and explain the determinants of the size and structure of firms and the implications of the separation of ownership and controlDescribe and explain the pricing behaviour by firms with market power and its welfare implicationsApply analytical models of firm behaviour and strategic interaction to evaluate various business practices, including tacit collusion, entry deterrence, product differentiation, price discrimination and vertical restraintsRecognise and explain the basic determinants of market structure and the key issues in competition policy and regulation.
	Textbook Title Author Publisher Year of Publication etc: Tirole, J. The Theory of Industrial Organization. (Cambridge, MA: MIT Press)Church, J.R. and R. Ware Industrial Organization: A Strategic Approach. (Irwin McGraw-Hill)
	Reference: Sutton, J. Sunk Costs and Market Structure. (Cambridge, MA: MIT Press)Armstrong, M., S. Cowan and J.Vickers. Regulatory Reform. (Cambridge, MA: MIT Press)
	Course Requirements and Grades: Attandance 30%
Final 70%

	Week 11: Product Pricing
	Week 12: Planning, Implementing, and Controlling Marketing Strategies
	Week 13: Price Discrimination
	Week 14: Vertical and horizontal externalities
	Week 1: Theory of the Firm
	Week 2: Marketing Strategy
	Week 3: Property Rights Theory
	Week 4: The Vertical Boundaries of the Firm 
	Week 5: Corporate Governance
	Week 6: Business Case for Corporate Governance
	Week 7: Best practices
	Week 8: Market Structure
	Week 9: Duopoly
	Week 10: The World of Oligopoly


